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Bharathidasan University

\!"g’ » Tiruchirappalli- 620 024
s Candidates admitted in the Academic year 2011-2012 onwards
FOR ALL UG COURSES
Soft Skills Development

™ ﬂd is all about relationship, communication and presenting oneself, oue's
jdeas and the company in the most positive and impactful way. This paper lnteads to
cnable students to achieve excellence In both personal and professional life.

Know Understanding Self
Iatroduction to Soft sidlis-Self discovery-Developing positive attitude-Improving

perceptions-Forming values

Unit I
Interpersonal Skills/ Understanding Others
Developing interpersonal relationship-Team building-group dynamics-Net working-

Improved work re

Unit V

Selling Self / Job Hunting
Writing resume/cv-interview skills-Group discussion- Mock Interview-Mock GD - Goal

setting - Career planning
Jext Book

A book on development of Soft Skills Dr. e
Soft Skills. Dr.K.Alex s.m-uc-p-qm.mm,mmmus
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Cender Studies

Commonto all UG courses (\|E A 50)
GENDER STUDIES
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Ll of each other's strengths and weaknesses
bl o both genders in order to lead an ethically enriched life
udinal “"”Mlﬂhmmd Womnen empowerrnent
gy ol '.1 .
Determinism - Patriarchy - Feminism  Ciender

b '. 4 Sensitivity Gender Equity
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Huhjtct(.‘ndtt JENM (e 502

G _EDC : 2917 = 2018 onwards) Hours : 2
3 C redits:2

UG: V-Semester

Non-Major Electi Course 11
GENERAL CO? RC KNOWLE

pGE -1

Fasts i distribution, fﬂfgign trade.

 Learning Objective: To acquaint the stu channels ¢
- pegouiable \nstruments, storage and adve

! Umit -1 Channels of Distribution: Definition ~ Types of Channels of
. Pisiribution - Factors deciding ¢ nne bl

 nitI1: Cheque: Definition and Fe '« - Crossing of Cheque — Typesof
~ Chegue — Digital Banking. -

b

-HI: Advertisement: M
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of Cy

-'!“ricing objectives --"F* 4 afl

- .Illslrihutiun: Functions and 1mip,
ng Channels of Distribution- Channel

notion: Promotional Mix and Str:it:ﬁ i

il Sales Promotion - Advantages and ;

Adlvertising Modia - Personal Selling and Public

tecent Trends in Marketing: Ohjectives an |
=Commuree 4 C onsumerism: Meaning and Defin
“Consumerism - | ceisiation for Consumer Pr
W Scope of Marketing Rescarch - Ohjectives and
farketing Information System (MIS): Need for M

N, PILLATand BUAGAVATHI. Marke

1. AN

 Kotler: Murketing Manageme .J," na
ir: Marketing. Sulian Chand |
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Accounting - R.K. Sha
' Kalyan

vivo Y 20i




0
|
>
0
2
>




1I02A OAINA




1I02A ONIA




o b T M inan fatie - o
ey L H ng 1 . 'l|._i.._~ urH Mn: i
Objectives of HRM = Functions of HRM ource Management —Features of HRM -
HR Depanment. - Qualities of H ;::“N"'m of HRM» Organisation Design of
Manager - Evolution and Growih of HRM o S
UNIT- 1I: Human Resource Planning: M ~ Challenges 10 HRM.
Objectives 51?]::5 involved in Hu“ﬂr eaming and Definition  Need and impoOrtance -
Resource Planning - Barriers v Human R;umt N i i
Successful Human Resource Plannin source Planning Pre - requisites for a
UNIT- III: Recruitment: Meaning agr:d Defimiti
Factors Affecting Recruitment - Source ﬁﬁ;hnn _Fea:un:s e
Selection: Meaning and Definition - Sele i . I:]:t e Mm_lmds A
"haracteristics of a Good Test. !mewiew‘-: :1}” g b ol
IR ig the Initerview Successiol Meaning  Types of Interview - Guidelines for
UNIT-1V: Training Sevelanment: .
i J _“1':'”& and Development: Meaning and Definition - Imporlance - Essenlials
of a Good Training Programme = Proces ini o TN .
: ; rocess of Training  Methods of Training. Incentive
Syvstems: Meaning and Definiti f " T :
A _ ion  Imponance of Incentive Paymens  Types of
!n..':..‘1-'IE.]‘-"E $chem-:-s Methods of Wage Paymenits. ]
LINTT : V: P::r'l'ornl.ancc Appraisal; Meaning and Definition  Advamages - Process
Methods or l'echn.lqu-::;_ : E'rnh'.em-: in performance Appraisal Steps 10 make
performance Appraisal Effective. Promotion: Meaning and Purposes - Principles of a
Merit Based Promotion - Types of
Principles of Demotion

Promotion Policy: Seniority Based Promotion
Promotion. Demotion: Meaning -Reasons for Demotions
Palicy. Transfer: Meaning - Purposes and Types of Transfers
I'ext Books

Human Resource Management J.Jayasankar

Wargham Publications. Chennai 600 o177

Gurpreet Randhawa
(P Lid. . New Delhi - 110027

& Distributors {

2 Human Resource Management

Atlantic Publishers

Reference Books

Human Resource Management - Dr C.B.GUPTA
Sultan Chand & Sons. New Delhi 110002

of Human Resource Management prof. T. EUGINE

Vrinda Publications (P) Lid., New Delhi 110091

3 Human Resource Management (Text and Cases) - Dr. ‘7:‘3 KHM‘:]EU\

¢ Chand & Company Ltd.. New Delhi 110033

rce Management G.S. SUDHA. Ramesh Book Depot

New Delhi

5. Human Resource Management FE;n:a1R£§$ : Pra

1.

2. Principles

~ Human Resou

o=

sanna Publishers



- TOOLS FOR BUSINESS DECISION MA}

. Tn gain Wﬂmtl.nd
ﬁrmdrlu of business dﬂ'sm:‘! on the statistical tools which are the

UNIT- I: Swuatistics: Meaning and Definition

and Limitations of Statistics. Origin and Growth - Functions )S'CDPE

UNIT- 11: Correlation Analysi
al .
Rank correlation- Cdncurren?[l;t .-Km Pearson’s co-efficient of correlation- Spearman’s
viation- Regression Analysis (Simple Problemms only).

UNIT- 111: Time Ser

B ecscnnl Ua:;il,:na?‘bﬁ Meaning - Definition- Uses of Time Series -Secular

R ashee method - n- Cyclical variation - Irregular Variation-Graphic method -
£ od - Moving Average method - Method of Least square.

INIT-1V: Zreteseies - i istributi ' ' '
[.ﬁ.l_l I".t g-Theoretical Distribution Rinomial. Poisson and Mormal
distributions

UNIT- V: Student t Distribution- Chi-Square Distribution - Variance Analysis

Text Books:
ds- Sultan Chand. New Delh

1 S.P. GUPTA - Statistical Metho
> Business Statistics - RS N PILLAI & BHAGAV ATHI ~S.Chand, New Delhi
r Cuatistical Methods - 2 - GUPTA - Sultan Chand & Sons
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Cost Accounting - MM of Cost Account Ll ;
; ng - Advantages and Limitations of
Tenders. Cost Control: Fh‘ln:mil.::%‘m‘g Unit Costing: Main el " T WO

3 n
Control - Cost Contro| Tﬁchnjqu:;‘;d Process of Cost Control ~ Advantages of Cost
- 05t Reduction: Meaning and Advantages - Fields or

Areas of Cost Reduetj
on -
between Cost Control and fm;rlﬁu::: Techniques of Cost Reduction = Distinction
n.

UNIT  1l: Job Costing:
Batch Costing: Fl:alur:ts:T1 EFM[UH? — Job Costing Procedures — Job Cost Sheet
Features = Completed Cﬂnlracﬁ;l::::f Batch Quantity. Contract Costing: Meaning —
(‘lause~ De-escalation Clause - Cost ;:Z; f.!':ﬁgla;: M e

UNIT I11: : =
Process {,Gstmé'_}p;::::"g Costing: Meaning and Features  Operating Cost Sheet
.-*kl':ll'lﬂl‘m.a]- Gain -ACCU;JI:T: o JPI:OE‘ESS Accounls Mormal Loss, Abnormal loss and
Equivalent Production. oint Products and by-Products = Inter-Process Prafit -

UNIT- TV: ] - =gral Acc [ iliat] i

I'l ?“JDH ]rl'ltw,::r-h Accounting System. Reconciliation of Cost and Financial
Accoumts: Causes for Disagreement in Profits — Procedure for Reconciliation -
Reconciliation Statement = Memorandum Reconciliation Account

UNIT - V: Integral Accounting System. Cost Audit: Meaning and Types - Objectives -
Scope - Advantages - Differences Between Cost Audit and Financial Audit - Functions

of Cosl Auditor = Rights. Duties and Responsibilities of Cost Auditor
Text Books
1 Cost Accounting (Principles and Practice)  S.P. Jain & K.L. Narang

Kalyani Publishers, New Delhi 110 002
R S.N. Pillai & V. Bagavatim
S (hand & Comapany Ltd. New Delhi

Cost Accounting

. 11005
Reference Books

1. Cost Accounting . .
Margham publications . Chennai

ing - A. Murthy & 5. Gurusamy

IS. Reddy & Y. Hari Prasad Reddy
- 600 017

2. Cost Account _
TATA McGraw Hill Publishing Company Ltd. New Delhi 110008
3. Tulsian's Cost Accounting Dr. P.C. Tulsian . >
& Company Lid. New Delhi 110055

S. Chand
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_ cot of E-Commerce

e s : Tradi

dvani m::mmm: and Hm:?l&'“‘ Commerce Vs. Elecironic Commerce

: Growth of E-Commerce in ‘ommerce - Driving force of E-Commerce:
India and Waorld. - Forms of E-Commerce.

2
» I'
E

UNIT 11: Application A
. reas: El ¢
aarket. E-Broking. E-tail; ecum. e Banking. Electroni . : ; o
Ing. E-Tourism and E-Agricuuunr:w ;f'r:f- :Eﬁl;:ir;::m“& o

uNIT 1 E-Commerce
; o Inte

- Governance | : mel - Commercial izati :

P:'iﬂ'ﬁﬁ URL's g{]:;ra?_?: S‘uI:‘“ Highway - Wtﬁ?&i?lﬁzhﬂ;ﬁmﬁl “Lll'g.,-w-.:.:.-m:\;,ne;

i - . ; « e : WEENS. e
WIFI. Whatﬂﬂpp and V1her. net, mﬂdETﬂS amd 15P's: TCP & 1P, Smar S‘EF-"IL"ES. HiFi.

'I.l]"ii'l' v: E-Commerce -

O ald= - Scarch EﬂginE.S _E:;i.:l%'umc. Data Interchange (EDI)  Components & EDI

Internet Security: Digital c:lg-ﬁl currency. e-cash. c-Cheques, credit card. charge card
¥ rtificate - Digital signatures - Enceyption and L}etni:..\ll-m

'..I: |I-I'- 1".-. ': m IKL‘U!‘[E &- i -
i I o ars L - ﬁl-.’lll.l.'f‘l,l!'lhr mix c-pr = & .
) . ) IJ||J(_|.'I.'|'L'|.. L 1} "I‘I ML -
I I 'Fl ce, € [ hadh L5 'F' OrnNoLIOT dt
= -5|.|:|LEI|:I IT E- [: ill L= ‘-'h 1-” Ii‘ ar d |.'..|4.'.I1 o kc‘-:”ll_'—. |..-'|- ::.1'.-.'IL'I'I.|;.'| |: ] I ..\" l.

Securily Firewal e o R .
ecurily: Firewall & Antivirus. Cyber Cnme & Cyber Law. lssues Relating

e-Commerce Eny ironment.

lext Book:
K. Abirami Devi & A lagammai

E-Commerce. Margham publication. Chennal

Reference Books:
¢ E-Commerce Guide. Global India Publications L mted

3. Dr. Kaushal lyyer. The F.Commerce Book: Building th
India Publications L imited

2000

1 DK, Saxena, I'h
¢ E-Empire, Global

Robinson. F-Business'. Pearson educalion.

Technologies and Appheations.
Edition, New Delht

3. Dr.Ravi K alaKota. Marcia
‘E-Commerece Strategy

4. David Whitely .
TATA McGraw Hill
5 Dr.Ravi Kala Kota. Frontiers of F-Commerce. pearson . New De hi. 20032.
i, Sultan Chand. [New Delhr,

6. E-Commerce Dr.Srinivasa alapp:

WV
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| Implementation

& :
Objective: Tn miake
e ant.

IT - I: Strategy: Mwanin;._; :

qugml‘ll.' Features - .-"LPF-.“:
g Strategic Managemen) - g,

T TEE
")

e " L =.|.|:'|.L:.l,'_:|-"

CISI0NS: "--II‘:!HI:I'I‘;-:Iruill_h,.,l,. :
T_:E |.,.] .-.|j i

uN[T = II: Stlﬂlu’;}- !““”UIJ
Components of a Mission Sy
Classilication - .'J-nl-..|m_.,“__ ;

L "'\-l-'.'.:'||_1-||| -~
al

¥ Vs Policy T
’ ¥ - Strategy W
Sl EY Vs Tactics. Strategic
R nefite LUT T ns. Role of Fnﬂ-i-.'l}unu
M in Nup. e
M Nun-Busipeg. [‘l||-l.|mutmn.u =Slrateyic

L MCept of Mlissi n, Vision and I'\'I.I:r[h-u- A

Nt - Rola of 1o
™ Mission jn ralegs J-'ﬁrmulatim = Objectives -

Al g | Clors

. - /1 = }
of Business - leaning and | MPonents of SWey

UNIT-HE: Strategy Impleme,

ation: ."-h-.n‘.mi.- .

Implementation - ["a010r. AUSING unsuccessfy
MBO): Mean ng ard sk s, Si gic Loadersh
{8 I1i | =,

UNIT - IV: Strategic Fvaluat
lechmigques -Strat, ont

Control =Fole of M|

Exception (MBE)

UNIT - V: Mereers and
:'L"‘:-hi"-'u:."lfj L' qns, Glob
."'ﬂn'l'-:‘."rn; = lelobalizalion Si

Strategic Alliance

Text Bools
l. Business |

wlwy: Slralegic

Reference Books

FIL® "
I oalicy amd Sl
[. Business Policy a

1on and Control

Sy k + A
Hakeh I Appro -
Older Approach Social Responsibilites

Analy S5

HePs = Approaches - eps in Procedural
U implementation Managemany By Objectives
I heanmin Role of 1, adership “rlmtt'll'."'

- Hole-Part prants-Criteria- Ty s and

1] 1 3 L= . v 5 -
] 101 1itral = Baj ] rategi’ Evaluation gmd
Siratepe riation and Control. Management By
T dients - Benelits
Voquisibions (M&As): Aleaninge [vpes Addva ilagres g
Essential Conditions - Obstacles - Fay nring

valisation: Mean

[Mver

= [ EAS0TS

§ 3
M lAaragtt i -
Sultan Chand & Sons
Now Delhi = 1100002
Aol - I TS & I -_:|'!|||-||-|-I
s [Himalava Publishing Hoyse
Mumbai = JUHI (N4
P,
Y
L\\“';
ey

W

sification  Stralegy: M aning-Fattern- Reasons

Dr, LA Prasad
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FE - Core Course =X -chm

Jbjective: Tgq i
1oy Priwide the
the research Process, > 2 broad yy
: Research: Meanlng - Objectives A

E Lk

.h.-n of Good Research - Uses of Socig o, Tvpes of Research . Resea

~ UNIT -II: Rescarch Problem: pMe
w Problem - Process of |

Defining a Problem. Revipw of

: rch Process .
Limitationg of Research.

__an_:.n;: - Selection o
-|1."I'I1I5I.L:I|1|.l-|". Feseare

Literatyre- ."»-']Famng:
UNIT-III: Research Design: Mean
Research Design - Contents | I'a Research Design
Sources - Ty pes and Characteristics

3o
: P Research Problem . Sources of
‘Irprnb]um - lechniques involved in
" PUrpose - Sources - Note taking

IATS Maed : 4
b = ~Need tor Research [.:l‘l"il'!:_ll Features of a Goud

Hvpothesis Meaning - Functions -

UN!T'!R _r'\lk[. l.'-.l"- O ata o |lection

fi ":ln'....-} Data: Sources of Data - Touls for
gollecting Primary Data - Distinction between Cuestionnaire and Schedule - Pre test -
Fllot study. Secondarv Data: Purpose and S urces. Samphng: Methods of Sampling -
Features of a | Sample Design - S miple size and its determinant
ONIT-V: Report Writin Interpretaiion: Meaning - Need and Techmgques of
Interpretatio Report Writing: Meaning of Report Writing Tvpes of Report
e ! . 1acoarch Report
Significance of Report ntents Of ReScARCIRISERE

Mew Age International (17} Limited,
|10 o L

Text Books:

Yesearch Methodo ' : Publishers, New Delh.

¢ rishnaswami - Himalaya Publishing house
) IS an e AL Ay i
Methodology - Dr [k K New Delhi

v 3y Kahal Distributors Allahabad - 211001,

Reference Book:

1. Researc|

" B A vl
7 Research Mot
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ouds - Prodyg H; .
roduct Diversification, Product M

=111 Pr_icing - Meaning & Definition . Importance - Objectives - K
affecting Pricing.

ture: Classification of G
t. Product lipe Product Mix. I

]
e

ol -

=IV: Promotion: Ady o tising ~ Objectives - Merits and demerits -Kinds of adven
iscment Media - Sales Promotion - Forms - Salesmanship - Qualities and Trairing ¢
1 “."” .

m“ =% Physical [Dastribu

N = ]—1- F.‘L"\ I.l-!' Qh.‘l‘l."!l..'l."!- - ]-;.llll_il;'lr:\ df[‘:r“”nl“g sclﬂﬁn“ n-ra nne
ayer Behayviour: Meaning and Definitions - Factors mvolved in buying decision  Faciors
-' getermining the buver beha or

lrxl Book:

T PSS PILLAL and Bhagavihi = 5.Chand Co. Mew Delhi.

Refercnce Boovks:

Planning & Control- Philip Kotler

|
Ia
yannair Sultan Chand. New Delhi
Mark et i |
o Marcham Publications, Chennai.
MNatarajan aryl
lI-ll.lr!.._'. | M wadLal |

' vargham Publications. Chennal.
o asankar- Marg

. i 11 Publishing House
| [ "\'|_'_11'Lﬁinu WL Stanton - McGraw Hill
4 Fundamentals ol | g
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mnmm-' Sredits: §
Docuumﬁﬂﬂr?n PROCEDURE AN D

& - Benefj -
ki T:Sd Detrimental Effects of Forei gn Trade -
jectives a.hdsF 'n World Trade. Exchangse Control:
unctions - Principles of Tradding System

TE‘I‘T‘I"’IS {In.:,:.t ‘ .

8@ By Sea Transport - erms). Meaning ancl Scope -
Transport. Terms of Trade: Meaning al:;dr 1 T for Carriage by other mode of
Trade - Factors Inﬂuenr:ing Terms of Tm;;pﬂ;tan;& oo Uerent CORcepi S I
Trade - Causes of Unfavourable T erms of Trade —r;eri;n{:ieﬂfhﬂ:n:it:mem e A

UNIT.II}:{:E)CE‘?“ ]:rr_«t}cequ res - Export Documents: Commercial Invoice - GR Form -
Leﬁerl of Crex it - Bill of Exchange.— Shipping Bill - Marine Insurance Policys - Bill of
Lading. Quality Control and Pre shipment Inspection: Objectives - Institationa | Set up -

Methods of Inspection.

UNIT - IV: Export Incentives and Assistance: Meaning and Advantages — Export
Promotion Measures - Incentives and facilities to Exporters - Duty Drawback facility -

Documents required for it. Letter of Credit: Features, Types and Advamtages -

Functions of EXIM Bank - Role of EC 1N Export Finance.

UNIT - V: Import procedures - Import Documents: Cgrtf:’icate In:ﬂ Origin - Ccmsulalr
[nveice - Quality Control Certificate - Documentary Bill - Delivery Order — Mate's

Receipt - Bill of Entry. Customs Clearance for Imports - Export Policy Measures.

Text Books | :
1 d E> t Management - Francis Cherunilam
L; International Trade and Expor g e
New Delhi



UNIT - IE: Voucher Entry - Types of V. i :
CWEI&‘FE&SVMEMF } v:}ﬂﬁ REE'E_'.'FI Voucher, Pavment V ] EITE-:Jr

UNIT-IIE: Basic Inventory - Inventory Master - Inventory Voucher - Invoicng - g
Purchase Analysis - Stodk Journal Reports ; nvoing - Reports - Saales

Uit~ IV : Advanced Tax with Tally - VAT & CST- Budget & Control - Tax Deducted at Source (TDS)

UNIT - V : Report Printing - Creating payroll master - Generating Pay roll Repmts Interet

Cormectivity - E-mail - Web Browser - Latest Accounting Software.
|

Text Booke . B

1§ Palanivel, TALLY Accounting Software, Margnam Publications- Cheninai |

Reference Books: | i S

1 AK Nadhani and K.X. Nadhai, Implementing Tally 72, BPB Publicatiors

2V Sundaramoorthy, Tally 72, Volumes1& I Genesis - VBSE Put. Ll |

2 Leaming TALLY ERP9- From TALLY India Pvt Lid |

LY rlurmel, LI, IV.

3 Learning TALLY ERP9- Volume L IL I IV. 10
4 V. Mohan Kumar, Computer Application in Business.

|

#ndld g bl
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ni ITEN e .' .._

“II: Women Entrepreneursh B
- EDP: Mmi_n& need m' e
- Phases of EDP. ] alacs
(e . . . ..-E'“'V. 3
IIE: Opportunity Identification: T O
jortunities in Various Sector- | mfi‘:‘:‘ﬂf iness L
eneration- Product Identification. Formulation of Business plane:
tages. ‘ A

CUNIT-1V: Project: Meaning- Classification- Inm;mnmiun-'
* Appraisal: Concept and Methods. Financing of Enterprise: nee
- Fance and sources of Market Information- DIC and Indlustrial Estates.

UNIT - V: Forms of Business Ownership: Meaning. Dtﬁnitiuﬁ, eatures
Demerits of Sole Proprietorship. Partnership. Company _and Co-Operative o

-

Text Book: : .
K hanka. S Cnand Limited New [
. Entrepreneurial Development - S.3. 55 :

Reference Books: ' e
—_— e —
2. Entrepreneurial Development and Principles -

o
. o

3. Entrepreneurial Dw:lﬁ]mﬂﬂ: ayshree Suresh

4 Entreprmeulialﬂt ‘.. *
5. Dynamic of E g
6. Entrepreneviial D¢

V- ={el




